










                   
                     

                   
                     

                   
                     































•

•













•

•

•

•

•

•




	Slide 1: Gen Alpha  & Gen X
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: The job has never been harder
	Slide 7: The job has never been harder
	Slide 8
	Slide 9: Spending power
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24: Looking at a fast moving, trend-driven category: Beauty
	Slide 25
	Slide 26
	Slide 27: What it means for retail professionals
	Slide 28

